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Aim and Scope

The International Journal of Creative Multimedia (IJCM) is a peer-reviewed open-access journal devoted to publish

research papers in all fields of creative multimedia, including Digital Learning, Film & Animation, Media, Arts &

Technology and Visual Design & Communication. It aims to provide an international forum for the exchange of

ideas and findings from researchers across different cultures, and encourages research on the impact of social, cultural

and technological factors on creative multimedia theory and practice. It also seeks to promote the transfer of

knowledge between professionals in academia and industry by emphasising research where results are of interest or

applicable to creative multimedia practices. We welcome all kinds of papers that connect academic researches with
practical and industrial context in the field of creative multimedia. The scope of the [JCM is in the broad areas of
Creative Multimedia following the five major thematic streams, includes but not limited to:

e Digital Learning
e Media, Arts & Technology
e Games and Virtual Reality
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e  Cinema and Film Studies
e Animation and Visual Effects

¢  Visual Design and Communication



Vol 2 No 2 (2021) ISSN: 2345-6788

Copyright © 2021 by MMU Press and Multimedia University.

All rights reserved. This electronic journal or parts thereof may not be reproduced in any form or by any means,
electrical or mechanical, including photocopying, recording or any information storage and retrieval system now
known or to be invented, without written permission from the copyright owner.

Permission is granted to quote from this journal with the customary acknowledgement of the source.

The International Journal of Creative Multimedia (E-ISSN: 2716-6333) is published biannually.

Typeset by MMU Press.

Cover Images by Hushinaidi Abd. Hamid.

Cover Design by Nekhat Sultana.

Email: vimala.perumal@mmu.edu.my

® International Journal of Creative Multimedia (2021)
@ doi: https://doi.org/10.33093/ijcm
© The Authors. This article is licensed under Creative Common License.

MULTIMEDIA UNIVERSITY Published by MMU PRESS. URL: https://journals.mmupress.com/index.php/ijcm



Vol 2 No 2 (2021) E-ISSN: 2716-6333

International Journal of
Creative Multimedia

Table of Content

1. Crisis Reporting and Journalistic Sourcing in Malaysian News 1

Normahfuzah Abmad

2. Design and Development of Periodic Table Game for Students in Secondary School 15
Nur Sarahaina Ahmad Anuar, Mubammad Syahiran Mahmud Fauzi,
Noor Hidayah Azmi, Norshabila [brahim, Erni Marlina Saari & Fadhlina Mohd Razali

3. The Study of Using Digital Game-Based Learning to Develop Critical Thinking Skills 30
through Self-Assessment Process

Tan Bee Sian, Tan Wee Hoe ¢ Ahmad Zamzuri Mohamad Ali

4. A Hermeneutic Phenomenological Study of the Encountering of Hikayat Raja Pasai 51
as A Hero’s Journey via Animated Drawing
Mohd Shahrul Hisham Abmad Tarmizi, Sharmiza Binti Abu Hassan,
Mohd Fuad Md Arif & Lugmanul Hakim Zulkornain

® International Journal of Creative Multimedia (2021)
() doi: https://doi.org/10.33093/ijcm
© The Authors. This article is licensed under Creative Common License.

MULTIMEDIA UNIVERSITY Published by MMU PRESS. URL: https://journals.mmupress.com/index.php/ijcm



